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Slovakia

It calls itself “the big little country” and has
ambitious plans to attract more tourists to discover
its numerous attractions.  Slovakia, which joined the
EU in May 2004 and is scheduled to enter the Euro
Zone in January 2009, has transformed itself into an
economic powerhouse since it split from
Czechoslovakia in 1993. It remained rudderless for
much of the 1990s, but  began moving at a fast pace
with the dawn of the 21st century.
L’ubomir Jahnátek, Minister of Economy, said
earlier this year: “The record growth of our
economy, which exceeded nine per cent GDP last
year, ranks Slovakia amongst the top performing
economies on both the European and global scale.”
Three established auto manufacturers have
production facilities in the country: KIA, Peugeot-
Citroen and Volkswagen, earning it the nickname,
“Detroit of Europe.” The country now wants to be
number one in the production of LCD panels. And,
it aims to position itself as a major tourist
destination.
Visitor numbers have been on the increase – 1.7
million foreigners visited the country last year, an
increase of 6.2 per cent compared with 2006. To
accommodate more visitors, new hotels are under
construction and airport expansion is planned.  
“Tourism is one of the most rapidly developing
industries in Slovakia in the past decades,” said
Gabriel Kuliffay, director of the tourism at the
Ministry of Economy.

Presently foreign currency revenues from incoming
tourism account for 3 per cent of  Slovakia’s GDP.
Some 20,000 companies are operating in the
tourism sector, directly employing about 100,000
people. “By 2013 we  would like to see the tourism
sector contribute much higher figures to the GDP,”
Jahnátek says, talking about future plans. “Our
government is the first to declare tourism as an
important part of the national economy. Our goal is
to place tourism – in terms of the importance it has
for our country – on equal footing with industry.”
The government has an impressive game plan,
spanning state subsidies for tourism projects,
marketing spend, airport expansion and
commissioning new hotels. Between 2004 and
2007, the state subsidy for tourism was US$99
million. With the recent adoption of the New
Tourism Strategy, expenditure on tourist
development from 2008 to 2013 is slated at
US$271.3 million.
Marketing programs to be carried out by the Slovak

Tourist Board which falls under the authority of the
Ministry of Economy will be a key part of the
disbursement. This year alone, projected
expenditure on marketing efforts is US$14.3
million, with spending between 2009–2013 to reach
US$47.6 million.
Tourist officials in the country talk about the
importance of creating a “brand” for the country.
“The basic idea is to improve awareness and
recognition of the Slovakia brand as a tourist
destination, both in traditional markets as well in
new countries sending their tourists here,” Jahnátek
says. 
Traditional markets include neighbouring countries
of the Czech Republic, Hungary and Poland and
account for the highest number of visitors to the
country. “We need to increase our profile in areas
where we are not well known with a new country
brand… follow Western European principles to
advertise Slovakia as a brand,” says Martin
Horváth, director of marketing at the Slovak Tourist
Board (STB). The STB plans to use global channels
like the BBC and CNN to advertise in European
countries.
To further promote the country abroad, this year
Slovakia will establish foreign representation in
Japan, the US, Italy and Great Britain.  The country
will be represented in Beijing as part of the Summer
Olympics, Expo Zaragoza world fair and other
global events. A new website (www.slovakia.travel)

IN LOVE WITH
SLOVAKIA
From Air Cairo and Aeroflot to Ryanair, the world can’t get enough of Slovakia, 
reports Leah Larkin.

“The record growth of our
economy ranks Slovakia
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